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Synopsis  Consumer Drivers to Churn 
Data available to 
services for use in 
customer acquisition, 
engagement, and 
retention efforts is 
becoming more 
sophisticated with the 
advent of advanced 
techniques such as 
artificial intelligence (AI) 
and machine learning. 
These advancements 
are allowing services to 
be more proactive in 
their efforts to stabilize 
and grow their revenue 
and user base. This 
industry report 
addresses the latest 
developments and use 
cases in data and 
analytics that help 
video services across 
all aspects of their 
business operations. 
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“AI applications enable new ways to optimize revenue, create new value for the 
customer experience, gain increased value from content, understand new ways to 
license content, detect and predict churn and better understand what keeps a subscriber 
engaged,” said Alan Bullock, Sr. Contributing Analyst, Parks Associates. 

 
Key Questions  

 What is the state of the video market, including service churn? 

What decisions do video services face that could be addressed with better user data? 

What types of user data can inform these decisions? 

From what sources is this data available? 

What is the role of AI in video analytics? 

What solutions are available for and used by video services to collect and analyze user 
data? 

In a crowded market, what sets solution providers apart? 
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