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customer experience, gain increased value from content, understand new ways to
license content, detect and predict churn and better understand what keeps a subscriber
engaged,” said Alan Bullock, Sr. Contributing Analyst, Parks Associates.

Key Questions

What is the state of the video market, including service churn?

What decisions do video services face that could be addressed with better user data?
What types of user data can inform these decisions?

From what sources is this data available?

What is the role of Al in video analytics?

What solutions are available for and used by video services to collect and analyze user
data?

In a crowded market, what sets solution providers apart?
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without permission in writing from the publisher.

Parks Associates has made every reasonable effort to ensure that all information in this
report is correct. We assume no responsibility for any inadvertent errors.
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